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01. Executive Summary

Main Takeaways
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04.
Post-Pandemic Executive Education Model
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(1% 2020 Post-Pandemic Executive Education Model)
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g 01. 02.
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O

World-Class Faculty & Coordinators

Faculty
H
H

% 04. 05. 06.
& Action Personal- Virtual MICI‘O—
E Learning ization Interactive learning
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Case Study
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* 'Driving Innovation and New Ventures in
Established Organizations’ (£ 12¢ ez}l 32)

)

“This is learning by doing, this is innovation in action.’

o A A-HEZE O Driving Innovation’ T2 1L 7|49 2|54
129 JUES YOS S, 7| MBS ERE & QEE
'6]-]’4-.
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innovate)’; ‘242 412 oG A WAYS}t=7}F (Where is
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S 2)¢}F oA Z A ol 2 AFE A 7|2t
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Case Study

IM) IMD Business School

* ‘Lean Intrapreneurship’ (£ 103 &g &)

. 29]2 IMDO| 229 A9, 22 2] Y2 /18] §A, ofo]t|of
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« B fol FAE 2o, 7|E9 B4 ° 2 TFTE ¢4l
A3t W8S AF3t 2O F AYEHE T2AELE
olo]t]ojo] A(ideation); H]|ZY A 2dl t]z}2l(business model
design); oAl HIAE 2 A= (market testing and validation);

I 2 Eeto](prototyping); A1Lst H|ZYA Z30 7| (developing
a solid business plan); Z2A E Q| 13]o] A A] (and presenting
their project to the executive comm1ttee) 59 AxE A4}
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Executive Education

* ‘Disruptive Innovation:
Strategies for a Successful Enterprise’ (% 6¥ 32)
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Case Study
B€1‘k€1€y UC Berkeley Haas School

* ‘Digital Transformation:
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Mlﬂr Case Study

MANAGEMENT | MIT Sloan School

EXECUTIVE EDUCATION

* ‘Organizational Design for Digital Transformation’
(T 65 22 I2&)
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04. 944 21 d(Action Learning)e] A=A A=

«  MIT, 9tE2F, 2HZE AYH|oh A7Lad|st 59
HZ2YAAZO| AN FFA R st 7|¥Es YA 2d ol
“Action-learning Programs”, “Action ~learning Projects”,
“Actionable knowledge” 5} Zro] WS4 & FdsIAL Qtt.

*  MIT Sloan 222 AA| 22|94 1 U= FAE —’w\-?rEJ
IFoNA A&, EE, 7198 R53 Aol 2HY & 53l
Zo] nzstal FA| s Aol AA 2 %5}'3}

ol & &, =2 BT AH 7153 ES oA vl
AAZ ez 71949 FA712] A=l 71998 = JA=F T

%
I

al

LEARNING BY DOING: MIT'S
ACTION-ORIENTED APPROACH

A new framework or Strategy is ondy as good as its practical
appicstion. MIT Sican hes long been s poneer among DUSINESS
schools when it comes to action leaming—cresting real-worid
appiications of ciassroom knowledge end providing iterative
processes for thinking, acting, and reflecting. Deep ectionable
¥nowledge and decision-making skills develop when peopie have
the chance to spply Classroom theory with real-workd parameters.

Whether in the form of & Simuation, GiSCUSS0n, CuStom case
study, of projects designed sround Specific company challenges,
our custom programs bring sseming to life.

AFZIZE X : MIT Executive Education Custom Program brochure
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04. Post—Pandemic Executive Education Model
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05. At (1:1) g4 MEY 2 it

MOOC #H419] 229l 89| S I8, @4 L& o] LA}-
shaztoke] s B Aol ol el 91X,

1:1 $54 264 WEY @ 230] AP 1 gl 550| Y=
it

24719) el NE Feho] A o]u|Y, 27to] L 5| Blthe o]
g o2, At =H4 WEo] 5 7Hssh =it

wed Aol Aoz MEY IX S Helshs o] opd, F9lo)
AR YESIES vieto 2 7} Bopo] A A 9lo] Sl WA} B

AZ7He Aol 53l 1&F29 24 ER/IZA ) 7Hs 3R
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06. B34 (Virtual Interactive) 1.8 3474

COVID-19 A& = Q19| ]3] w77t Aok W= ThE, tX|Eo
oI5t AA 3} w77t S = 3L Q)= FA ot

o4 FA L A 7|TELS AQ SEA D2 AP 7] &9
LE 289 T2 I L F5tAY ‘YR E d&'0] 73 A4t
MAst= &L Holx Qi

7129 2219l W&ol T Y8 Ao IXH BREuL9 ou| &
AQoHd, AR = fRE S Eo] st W 13 Ho 2N okt
OF &5/ 57 3o g/ AXT 18 50] 7Hs3tEE 752 U=
Z7kskal QJtt,

222l ¥& e % gAY Eoly ESREF Q] &8 3 A=
o|AML} £ EQEE XY Ao d&HT,

wEtA, 28013 9% 18-S g3 FH 2 EAE gy (blended
learning)ol] ti3t =271 53] 718 AC 2 At "

{(a¥) Virtual Learning A& 7] NovoEd ¥ Columbia Business School Virtual Sessions

e
== NovoEd Learning Platform Solutions Services Customer Stories  Resources ~  Company Login

LEARNING PLATFORM > OVERVIEW

An Online Learning Program for
Powerful, Collaborative Experiences

4= Columbia Business School .. c,rye coujcanc

Virtual Sessions for
Organizations

_:éj Individual Challenge: The Kickoff Call in}

Our world-renowned faculty help you make sense of your
organization's challenges during COVID-19.

727}
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06. WA (Virtual Interactive) 28 4

«  old w2t 7|A w7 S0l ¥ EREE AF3H= Ed-Tech
7S] EGUA A E 2T S8 = FAl 0l

+ FEruditus(Qlx= H|o]A)” “GetSmarter('Folz Hlo|2) ¢} ZHe
Ed-Tech 2EtEQEL 3P =, MIT Sloan, Z@y|o}, | =2] Haas,
SAHE §AIAY o] dist 78S GEYA S R Yo
2etol AL A5 e

. 7129 SAte] B2 4SS o] oyt Ao Ay os
A2 2214l A2l “Coursea”, “edX” 2= 22|, “Eruditus”
¢} “GerSmarter’ = 22+l AN A & S5AS9| A7 FE=4 S5
s A3As, S=AQ, HAE vHAY 2oF 5ol Tt gAE
ekg 7sioid) Aol ol

(1¥) GetSmarter &5 0] %] o|u] X

Ready to stand out from the crowd?

Find an online short course

SUBJECT b UNIVERSITY ¥

Featured universities

.......

@ Yale scHOOL OF MANAGEMENT
Exccutive Fduaation

I I I o=
Massachusetts Institute of Said Business School, University of Yale School of Management
Technology Oxford Executive Education
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07. REJE s o 2R 9] nlo] 32 Y

“alo] 32 &Y (Microlearning)”, 231 X F3 A& T2 T

oid, Bil wWEA F8 4 & W& (bite-sized pieces)S Al-F3tt.
o] & B9 n& F7HALY] gt &S AT AL AR A Q] HEo
FsStes gt 2etel eldol B} HI B SEERS FRASH:
2]20] 8o A FEWIL Qi w§ Ao,

Software Advice®] ‘The LMS Features that Drive Employee
Engagement Industry View’ 2|ZE9| 5}H A AL

Zoldt 3858 9] SHAE 50%2] o2 nto| A= 2y g o)A
42402 Polon] 2l BS FLATL Harint,

olof, skFAE] A7 F =4 S5 £ ShGaES Sl vto|2=z 2]
zo% |9 ES Aelaw Q.

2ol AEA RABHE 47150 et olset vl T o] 2ey
H =S 849 Z08 A8 U ARA WA AR 2e REAE
st $HORA o] 2 e ydo] BHakE 1 gtk
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New York Institute of
Entrepreneurship and Technology®

, Global HQ
85 Broad St. 28F, New York, NY 10004, U.S.A.

Korea Institute of
Entrepreneurship and Technology®

, Seoul, Korea
507 Teheran-Ro, 14F, Gangnam-Gu, Seoul 06168, Korea

ketnyet@gmail.com
www.mynyet.org
www.ket-nyet.org
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